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When?
Seasonality
Calendar
Timing

Who?
Target market

How?
Creative Materials
Media Channels
7 PS

 · SALES REVENUE
·  LEADS
·  COST PER ACQUISITION

MARKETING STRATEGY

Why? Where?
Geography
Market
Location

How much?
Budget
COST PER LEAD
ROI
 

BUSINESS INFORMATION 
COMPANY NAME

Product/ SERVICE

PDate

Business Objective
Marketing and Comms. Objective

What?
COMPETIOTORS
CAPABILITIES
USP (Unique Selling Propositio:

KPIS
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ADRIANA
MADRINAN


